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First steps towards accessibility

• topic on state level since 1998 

Travel guide for guests with disabilities 1999

Guide book for tourism sector 2000

Numerous coachings & staff trainings

• commitment of politics & decision makers 

 Included into strategic guide lines & tourism concepts
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Mile stones towards accessibility

• development of state wide information system

elaboration of check lists and pictograms

 information, not certification – description of situation



World Summit on Accessible Tourism - Brussels 1-2 October 2018 13

Today’s achievements

• care takers in the dmo as “watch dogs” for inclusive marketing

(brochures, websites, activites, regional brand development, …)

• network of data collectors/ “awareness people” in regional 

tourism associations

• numerous staff trainings & B2B workshops
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Today’s achievements

• affinity brochure in German

• special interest flyers in German and English 
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Today’s achievements

• special interest website www.accessible-brandenburg.com

• 900 poi centrally managed by dmo

 Included into state wide data pool DAMAS

• Inclusive marketing: 
accessible tours in app Deutsche Bahn “DB Ausflug” 

http://www.accessible-brandenburg.com/


• Rolly Tours rauswerfen!



World Summit on Accessible Tourism - Brussels 1-2 October 2018 17

Today’s achievements

• Affinity facebook fan page

• Plan: participation federal system „Reisen für Alle“

• B2B videos
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Today’s achievements

• Current study – new guide book & check lists

• Co-operation with GNTB, dmos and „accessible travel – barrier-
free destinations in Germany“ 
(meetings, fairs such as Rehacare Düsseldorf)

• Fam trips for tour operators

• Bloggers for inspiration
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Conclusion

• Accessibility is good for all of us!

• Commitment of decision makers is important

• Strategic guide lines and tourism concepts

• Inclusive marketing vs. Infinity marketing?
Future goal: inclusive marketing only, but 2018: both! 

• Networks spreading the accessibility spirit



Thanks for your attention and 

see you in Brandenburg!

TMB Tourismus-Marketing Brandenburg GmbH

kerstin.lehmann@reiseland-brandenburg.de


